Citizens & Scholars @ « @

A Wild Horse Communications Case Study

This rebranding program is designed for a
national academic fellowship foundation
that was founded in 1945 in response to
a shortage of post-secondary professors

following WWIL.
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Learn more at wildhorsecom.com

Founded originally as the Woodrow Wilson
National Fellowship Foundation, this program
has been rebranded for a new generation of

inspired

spirited
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