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Citizens & Scholars
A Wild Horse Communications Case Study  |  Learn more at wildhorsecom.com

This rebranding program is designed for a 
national academic fellowship foundation 
that was founded in 1945 in response to 
a shortage of post-secondary professors 
following WWII.

Founded originally as the Woodrow Wilson 
National Fellowship Foundation, this program 
has been rebranded for a new generation of  
leaders and thinkers.

BRAND GUIDELINES
November 2020
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BRAND ARCHITECTURE

� e Citizens & Scholars masterbrand encompasses a multitude of di	 erent programs which can be categorized into three distinct groups; 
Youth, Educator and Leadership programs. While the primary colors represent the masterbrand, the secondary color palette can be used 
to design collateral that uniquely represents the programs in each of these groups. 

EDUCATOR PROGRAMS LEADERSHIP PROGRAMSMASTERBRAND YOUTH PROGRAMS
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APPENDIX: MASTERBRAND CONSTRUCTION (1/2)

� e following schematics have been prepared for reference purposes only. � e Citizens & Scholars logos have been carefully crafted, sized 
and proportioned to strike just the right balance between form and function. Please always refer to the Citizens & Scholars logo artwork 
library for the highest quality artwork � les.
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LOGO ARTWORK LIBRARY

� e Citizens & Scholars logo artwork library contains a wide variety of � nal artwork � les for the Citizens & Scholars logos. 
� ese � les have been prepared for use on printed material and in digital environments. � e � le naming system used to help you navigate 
the logo artwork library is described below.

C&S_Logo_FCHwTag_CMYK.pdf

C&S_Logo
Identifi es that this 
artwork is for the 
Citizens & Scholars 
logo.

FC or 1C
Identifi es whether this
artwork is for a full-color
or 1-color logo.

wTag
Identifi es this artwork
includes a tagline.

Extension
Identifi es the 
fi le type.

H or V
Identifi es whether 
this artwork is for 
a horizontal or 
vertical logo.

CMYK, RGB or Pantone
Identifi es whether this 
artwork uses CMYK, RGB
or Pantone colors.

Artwork fi le notes

PDF fi les contain scalable vector 

artwork prepared using Adobe® 

Illustrator with Illustrator editing 

enabled and all fonts converted 

to outlines.

PNG fi les contain hi-res bitmap 

artwork prepared in RGB format 

using transparent backgrounds.

RGB artwork was prepared using 

the PANTONE® color bridge coated 

formulations in Adobe® Illustrator 

and an RGB color working space 

of sRGB IEC61966-2.1.

CMYK artwork was prepared using 

the PANTONE® color bridge coated 

formulations in Adobe® Illustrator and 

a CMYK color working space of 

U.S. Web Coated (SWOP) v2.

PANTONE artwork was prepared 

using the PANTONE® solid coated 

swatch library in Adobe® Illustrator.
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� e Citizens & Scholars brandmark can be used as a pro
 le photo on social media. It is not recommended to use the full masterbrand 
as a pro
 le photo, since it will be small and hard to read. When designing background header photos for social media, it is recommended 
to use photography/illustrations that scale and crop well across multiple devices. It is not recommended to use the masterbrand in 
background header photos — to avoid awkward and unintended cropping of the logo.

Citizens & Scholars
Nonprofit Organization

Follow Us

SOCIAL MEDIA

Sample social media profi le (for illustrative purposes only)

Social media profi le photos

A modifi ed version of the Citizens & Scholars 

logo has been designed for use as a social 

media profi le photos.
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SUPPORT GRAPHICS

� e Citizens & Scholars brandmark can be used as a support graphic for covers and templates. When the brandmark is used as a support 
graphic, it should only be used in one color, preferably cropped and/or screened back. When used as a support graphic, the brandmark 
may use any colors from the primary or secondary color palettes.
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CONTENTS

Welcome
� ese Brand Guidelines have been created 
as a resource to ensure consistency for the 
Citizens & Scholars brand.

For quick and easy access, you can use the 
interactive table of contents here to � nd 
what you’re looking for.
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MASTERBRAND

� e Citizens & Scholars masterbrand is composed of four main elements; the brandmark, wordmark, trademark and tagline. 
� e masterbrand may appear with or without the tagline. If the masterbrand is used without the tagline, the tagline should still be used 
within reasonable proximity to the logo. � e masterbrand can be used either vertically or horizontally.

Brandmark Wordmark

Tagline Trademark

https://wildhorsecom.com

